






A great intent data solution should be a tool that 

helps marketers do their job more efficiently and 

with greater efficacy. That means making sure 

the data is easily integrated into your current 

martech stack. This includes:

Customer relationship management (CRM) 

software (Salesforce, Hubspot, Netsuite)

Marketing automation solutions (Marketo, 

Pardot, Hubspot)

Data management software (Salesforce, 

Cloudera, Snowflake)

Display advertising platforms (Google 

AdSense, Facebook Audience Network Ads, 

mMedia)

Retargeting solutions (AdRoll, MailChimp, 

Perfect Audience)
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CRITICAL QUESTIONS TO ASK
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How long do integrations 
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Do integrations require IT 

�™���¡�s�µ�™�����¡�X�7�™�s�f�X�s�µ�™�X�­���ñ�f�0�X

���™���X�­�@���Ô�X�f�ñ�h�µ�ñ�]�6���s�X�­�@���Ô�X

�™���˜�µ�F�™���X���£�U�¡�0

Integrations
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While every company has its own unique needs 

and goals for its intent data, the topics we just 

covered will help any company - of any size - find 

the right provider for them. More than anything, it 

is important to ask the right questions to ensure 

that the solution will set you up for success. 

To learn more about how intent 

data can improve performance 

across your marketing programs, 

visit anteriad.com 

Conclusion
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